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Benton-Franklin Heath District staff members and trained volunteers conducted the 

Standardized Tobacco Assessments for Retail Settings (STARS) and the vape shop version 

(vSTARS) in May-July 2018 among tobacco retailers located within 1 mile from any school.  

Percentage of 12th grade students in Benton and Franklin Counties who have 

used tobacco products within the past 30 days: 
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Youth are more likely to 

have tried smoking  

Youth are more likely to 

smoke in the future  

Discourages quit attempts 

and prompts cravings 

Convenience Stores 
have the most  Tobacco Marketing 

are frequent  

shoppers at 

Convenience  
Stores 

Children  
& Youth  

Youth Tobacco Use
7
 

2017 2018 

20.8% 

78 % Increase in E-Cig 
use among high 
school students 

National surveys of youth tobacco use 

have indicated that a surge in E-Cigarette  

use among youth has led to an 

increase in overall tobacco use, 

reversing previous declines in the 

past few years. Increases were 

seen among both high school and 

middle school students.  

1.5 Million  
more students used  

E-Cigarettes in  
2018 vs. 2017 

11.7% 


